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Every day, 
Coca-Cola 
creates 
happy moments 
the world over 
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So What’s the 
Secret Formula 
for our 
Success? 
“The reality is 
that the 
consumer owns  
Coca-Cola.”  
 
Roberto Goizueta 
Everything 
begins and 
ends with the 
guest 
page	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It’s all about 
the  
guest 
experience 

Know  
Thyself 

Always On 
Marketing 

We are 
constantly 
innovating for 
growth 

Partnerships 
are part  
of our DNA 

Be  
a  
relentless 
learner 

A brand is a 
promise. 
 
A good brand is a 
promise kept.  
 
Muhtar Kent 
thank you 
